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Abstract:  
 In today’s commercialized world the consumer has gained very high significance on economy. 
Every element in economy is relied on spending ability of consumers. Indian consumer has evolved 
over a period of time and now changed his approach from traditional conservative approach of 
spending to liberal approach towards spending. The difference between need and luxury has been 
reduced and many articles have been shifted from luxury class to daily need category. Recent change 
on markets, introduction of e-commerce has also encouraged this change and now consumer are not 
restricting their spending to physical markets. Online shopping has phenomenal revolution in Indian 
market and its impact has attracted various multinational brands for online shopping. a 
 
Introduction 
Online shopping in India is getting a noticeable growth. Busy lifestyle in urban area and 
limited options in rural areas are the revolutionary factors that are facilitating this growth. Today with 
the improved infrastructure of internet and handy mobile instruments have increased the use of 
internet among urban & rural population. More usage of internet facilities, high educational standards, 
changing life style, more women employment and economical growth are major reasons for increase 
in use of various e-commerce techniques and tools. Among these techniques online shopping has a 
vital role. 
Indian middle class of 288 million people is equal to the entire U.S. consumer base. This 
makes India a real attractive market for e-commerce. To make a successful e-commerce transaction 
both the payment and delivery services must be made efficient. There has been a rise in the number of 
companies' taking up e-commerce in the recent past. There is no doubt about it that ecommerce has 
made the transactions smooth, quick faster and easier. As we all are aware that Commerce and 
Business are the backbones of a country’s development, if they were supported by the electronic 
technology and tools like e-commerce, it will make wonders in the economical growth of the country. 
More usage of internet facilities, high educational standards, changing life style, more women 
employment and economical growth of the country are the few major reasons for the demand of e 
commerce techniques and tools. 
 
Objectives 
The study covers following objectives 
1. To study Consumer trends towards online shopping in India. 
2. To identify the key factors in growth of online shopping. 
3. To focus on the e-commerce initiatives to attract buyers. 
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Research Methodology 
For the study a questionnaire are prepared. The primary data is collected with the help of this 
questionnaire. The research is also based on secondary data sources like books, journals, reports and 
websites. 
 
Sample Size 
The respondent in the sample consisted of urban consumers. 200 respondent of Pimpri 
Chinchwad city & rural areas of Satara were interviewed. These respondent have certain exposure to 
the online shopping. The sample are presented in tabulated form. 
 
Online Shopping and India : A Brief Review of the Literature 
E-Commerce in India has grown rapidly across in retail and travel in last couple of years and 
has shown an extra ordinary growth compared to other online categories. In developing countries like 
India, e-commerce offers considerable opportunities. According to ASSOCHAM (Associated 
Chambers of Commerce and Industry of India) and ComScore, India has now entered into a list of 
fastest growing Internet markets ranking third among the fastest growing markets worldwide. 
Presently, internet user base in India is approximately 125 million, among the BRIC Nations, India 
has been the fastest growing market adding over 18 million internet users and growing at an annual 
rate of 41%.E-commerce involves transaction between buyer and sellers over the internet, enables a 
new economic environment and new business practices. According to Rajan Anandan, Ex-Vice 
president of Google India, the online shopping industry in India with approximately 147 million 
Indians shopping online in 2018, is growing rapidly and will continue to see exponential growth which 
is projected to be 210 million’s by end of 2020. This is a changing trend, with relied credibility of 
shopping websites consumers are feeling secured and this will further bolster the transaction volume 
too. The improved facility of 4G and eagerly awaited 5G broadband services, the National Broadband 
Plan and much expected opening of the Retail Sector will certainly usher new business opportunities 
for e-Commerce in the country and therefore online shopping and e-commerce has shown reasonable 
growth in India. Other below factors have also influenced consumers to use online shopping. 
1. Change in Lifestyle patterns. 
2. Increased usage of internet. 
3. Increased consumer awareness. 
4. Rising computer literacy 
5. Easy to find out any type of product on online. 
 
INFERENCES 
 
Through the help of structured questionnaire, the study has been done. Each of thequestions 
cover the valid reasons to find out the online shopping factors, influences anddemands. The analysis of 
the table is as follows: 
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Age of Respondents who Prefer to Shop Online 
 
Age Group No.of Respondent Percentage 
Less than 20 years 41 20.5% 
21 – 30 years 93 46.5% 
31 – 40 years 46 23.0% 
41– 50 years 18 9.0% 
50 years above 2 1.0% 
Total 200 100% 
(Primary source) 
 
The first question was designed to find out the age of the respondents, who preferred to shop online. 
The above table reveals that 46.5% of age group 21-30 years were mainly involved in the research 
work for concluding the influences, demands and improvements in online shopping.  
 
Annual Income of Respondent 
 
Income No.of Respondent Percentage 
Less than 1 Lakhs 03 1.5% 
Rs. 1 Lakhs – 2.5 Lakhs 15 7.5% 
Rs. 2.5 Lakhs – 5 Lakhs 44 22.0% 
Rs. 5 Lakhs – 7.5 Lakhs 67 33.5% 
Above 7.5 Lakhs 89 44.5% 
Total 200 100% 
(Primary source) 
 
  INTERNATIONAL RESEARCH JOURNAL OF MULTIDISCIPLINARY 
STUDIES 
    
Vol. 5, Issue 9, September, 2019   ISSN (Online): 2454-8499   Impact Factor: 1.8167(GIF), 
                                                                                                                          0.679(IIFS) 
10th September, 2019                                                      Page No: 4 
     Web: www.irjms.in                                    Email: irjms2015@gmail.com, irjms.in@gmail.com 
It is analyzed that the annual income of maximum people who shop online is above Rs. 7.5 Lakhs, 
which indicates that more the income, then more is the response of individuals to make expenditure on 
online purchase of products. 
 
 
Preferred Websites for Online Shopping 
 
Website No.of Respondent Percentage 
Amazone 68 34.0% 
Flipkart  41 20.5% 
OLX 30 15.0% 
Quicker 18 9.0% 
e-Bay 15 7.5% 
Snapdeal 12 6.0% 
Myntra 08 0.4% 
Jabong 06 0.3% 
Yepme 02 0.1% 
Total 200 100% 
(Primary source) 
 
The table reveals that the most preferred website for online shopping is Amazone. 
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Preferred Products to Buy Online 
 
Products No.of Respondent Percentage 
Electronics 78 39.0% 
Clothing 42 21.0% 
Books & Stationery 14 07.0% 
Household & Basics 44 22.0% 
Kids & Baby Product 12 06.0% 
Others 10 05.0% 
Total 200 100.% 
(Primary source) 
 
Above Table shows that respondents were interested to shop Electronics online. Among 200 
respondents 78 responded to buy Electronics. Clothing & Household basics were other preferred 
commodities for online shopping. 
 
Preference of Payment Mode 
 
Products No.of Respondent Percentage 
Cash on Delivery 42 21.0% 
Credit Card 98 49.0% 
Debit Card 46 28.0% 
Mobile Payments 12 06.0% 
Bank Transfer 02 01.0% 
Total 200 100.% 
   
(Primary source) 
 
The last table shows that most of the respondents prefer Credit Card paymentmode while making 
online shopping. Cash on Delivery is also preferred but very few websites offer this facility. 
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Expectation from the respondent 
 
1. Online shopping should be made safe and secure. 
2. The process of online shopping should be easy and simple to understand. 
3. An online shoppingwebsite must be a combination of branded products as well as of non- branded 
products. 
4. The website should include all the latest news and information about the products. 
5.  Online shopping must ensure high delivery and quick services. 
6. Good Infrastructure such as Quality Internet will facilitate the use of Onlineshopping. 
 
 
CONCLUSION 
 
The research reveals that most of the people who are engaged in making the decision of purchasing, 
are in the age group of 21-30 years. While making the website for onlineshopping it must be designed 
in a very planned and strategic way. The study also highlights that most of the time customersprefer to 
shop Electronic goods, Household products & Clothing from online shopping websites. The study also 
throwsa light that most of the customers (respondents) like to make payments through Credit Card and 
Payment on delivery is the second preferred option for payment.  By the present study it can be 
concluded that online shopping and e-Commerce are an important part of B2B in the present world. To 
make products globallyrecognized every small or big, National or International company needs to 
focus and startselling their products online. There are severalopportunities for online shopping 
websites if designed and processed in the quick, secure andqualitative way. Marketers need to 
concentrate properly on the requirements of the e-Commerce and online tools and techniques to make 
wonders and hype their sales. Branding,Product Positioning, Awareness of new features in the 
products etc. all were supported by thehelp of online websites. Not only this, the undue advantages 
which the fake retail stores wereenjoying can also be stopped through online shopping websites. 
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